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Abstract:
The aim of this research is to shed light

on the multifaceted relationships
between artificial intelligence
applications and employee

effectiveness. The study employed a
descriptive-analytical approach, based
on a questionnaire that included 110
employees from lIragi startups. The

findings revealed that improving
customer interaction  significantly
enhances  employee  performance,

explaining 91.6% of the variations in
performance, with a high correlation
coefficient (R=0.957) and statistical
significance (Sig.=0.000). The
combined results indicated that the
integration of process automation,
decision  support, and customer
interaction improvement forms a
comprehensive framework for
enhancing employee efficiency and
productivity in lIragi startups. The
results also showed that decision
support positively affects employee
performance, explaining 83.7% of the
variations in performance, with a strong
correlation coefficient (R=0.915) and
statistically significant impact
(Sig.=0.000).
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