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Abstract:

This research aims to analyze the role of entrepreneurial
imagination as a strategic approach to enhancing the
quality of sustainable logistics services at the Iraqi
Private Bank in Baghdad / Al-Yarmouk Branch, in order
to improve performance and enhance the bank’s
responsiveness to customer needs in a financial
environment characterized by continuous change. The
study adopted the descriptive—analytical approach and
used a questionnaire as a data collection tool for a
sample of (150) employees of the Iragi Private Bank,
with the aim of diagnosing the nature of the relationship
between the study variables and their sub-dimensions.
The independent variable, entrepreneurial imagination,
included three main dimensions: innovative imagination,
which reflects the spirit of renewal and the adoption of
creative ideas in service delivery; scientific imagination,
which refers to the motivation toward building and
developing new banking initiatives; and social
imagination, which is represented by the level of
commitment and  perseverance in  achieving
entrepreneurial goals. As for the dependent variable,
sustainable logistics service quality, it was measured
through six key dimensions, including: information
quality, banking service delivery procedures, speed of
service execution, accuracy and quality of service and
handling variability, and quality of communication with
employees. The results of the statistical analysis showed
the existence of a statistically significant correlation and
impact between entrepreneurial imagination and the
dimensions of sustainable logistics service quality. The
study concluded with a set of findings that emphasize
the importance of investing in the development of
entrepreneurial imagination as a key approach to
improving the quality of banking services and enhancing
the competitiveness of the financial sector (the Iraqi
Private Bank) in Irag.
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