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Abstract:

The Application of Technical Analysis in
Cryptocurrency and Foreign Exchange (Forex)
Markets. The research problem addresses the
prevalent inability among investors to interpret
financial market levels or establish a clear
investment vision, primarily due to decision-
making ambiguity and a deficiency in
analytical insight. The significance of this
study lies in employing Technical Analysis to
elucidate the interpretation of trading
candlesticks in digital financial markets. These
candlesticks represent the aggregate outcome
of buying and selling operations at specific
volumes and transaction prices. The analysis
distinguishes between two primary candlestick
types: Bullish (buying) and Bearish (selling).
These formations encapsulate the behavioral
patterns of investor decisions, manifesting in
specific upward or downward trends.
Collectively, these formations constitute chart
patterns derived from the interplay of buying
and selling pressures. Adopting this
methodology as a trading strategy facilitates
the identification of price patterns capable of
short-term forecasting of common investor
behavior, assuming ceteris paribus (all other
factors remaining constant). This approach
generates a probable future outlook based on
historical chart realizations, thereby enhancing
the capacity for more investment-viable and
less ambiguous decision-making. This is
particularly critical given the complexity of
capturing the totality of cognitive and
probabilistic patterns of global investors in
these open, decentralized markets.
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