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Abstract:

This study aims to examine the impact of the
dimensions  of  environmental  culture
(cognitive, affective, and behavioral) on
promoting green marketing, through an
analysis of the opinions of a sample of (43)
employees out of (52), representing (82% )of
the study population, who hold a technical
diploma or higher, at the Akre Poultry
Slaughterhouse. The study adopted the
descriptive-analytical approach, and data were
collected through a questionnaire designed
based on a hypothetical model that reflects the
nature of the relationships among the study
variables. The research tested four main
hypotheses using various statistical tools. The
results revealed a significant and positive
correlation and effect between the dimensions
of environmental culture and green marketing.
The behavioral dimension ranked highest in
terms of correlation, while the affective
dimension was the most influential. The
findings also indicated that the dimensions of
environmental culture and green marketing
were present to varying degrees in the work
environment, reflecting a growing tendency
towards sustainable practices. The study
recommended  adopting  environmentally
sustainable practices in production processes
and called for increasing environmental
awareness among employees and developing
eco-friendly production strategies.
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	اولا: مفهوم الثقافة البيئية وأهميتها وابعادها
	أ - مفهوم الثقافة البيئية: تشير الثقافة البيئية إلى مجموعة القيم والمعتقدات والسلوكيات التي يتبناها الأفراد والمنظمات بهدف تعزيز الاستدامة البيئية وتقليل الأثر السلبي للنشاط البشري على البيئة (Fan & Chung, 2023). وتتجسد هذه الثقافة من خلال وعي الأفراد...
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