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Abstract:

This research aims to investigate the correlation and impact
of vigilant leadership, with its four dimensions (Control
Skill, High Performance, Sensory and Motor Performance,
and Quick Response), and strategic agility, represented by
(Strategic Sensitivity, Flexibility in Providing Services,
Resource Fluidity, and Strategic Renewal). The investigation
was conducted on 80 companies and offices dedicated to
tourism in the Erbil city. After studying the existing research
and literature, theoretical propositions were made, and a
model and hypotheses were developed based on the
properties of mindful leadership and strategic flexibility. A
descriptive-analytical ~ approach was employed to
accommodate the nature of the research and its goals. To
gather information, a questionnaire was employed. A total of
215 questionnaires were sent directly to all members of the
target population via Google Forms, these employees were
comprised of 215 employees in tourism organizations and
offices in Erbil, according to the data available at the time of
the research. After organizing and reviewing the received
questionnaires, 191 were considered valid for analysis, along
with 24 electronic questionnaires, this total number of valid
questionnaires was increased to 215, which represents a
100% response rate. A hypothetical model was constructed
to demonstrate the nature of the association and influence
between variables. The hypotheses were evaluated using
SPSS-26 and AMOS-26 software. The study's findings
indicated that there was a significant correlation between
mindful leadership and strategic agility. The results
demonstrated a significant positive association between the
components of vigilant leadership and the overall
components of strategic agility; this association reinforces
the significance of mindful leadership in the tourism sector
in achieving strategic agility. Taking this into account, the
research proposed that mindful leadership practices should
be embraced as a viable method of achieving strategic agility
in tourism companies and offices.

“The research is extracted from a master's thesis of the first researcher.
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