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Abstract:

Research Objective: The current study aims to
analysing the correlation & regression between
internal marketing - through its dimensions;
(training, internal communication, empowerment,
and motivation), and sustainable performance -
across its dimensions; (social, economic, and
environmental) within the colleges of the University
of Sulaimani.

Research Problem: It was represented by
explaining the role played by internal marketing in
improving sustainable performance in the colleges of
the University of Sulaimani from the point of view
of administrative leaders.

Methodology: The study employed a descriptive-
analytical ~ approach,  utilizing  frequencies,
percentages, means, standard deviations, and
coefficients of variation to analyse the responses
collected via a questionnaire distributed to (91)
members of the administrative leadership at the
University of Sulaimani. Data analysis was
conducted using the Statistical Package for the
Social Sciences (SPSS).

Findings: The results indicate a significant
correlation & regression between internal marketing
and sustainable performance, and suggest a potential
causal relationship.

Practical Implications: The findings of this study
can be applied both practically and academically by
the surveyed colleges of the University of Sulaimani.
Other organizations may also benefit from some of
the results to address similar challenges. Moreover,
the findings may serve as a motivation for
researchers to conduct further studies in this area.

“The research is extracted from a master's thesis of the first researcher.
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