Journal of Business Economics for Applied Research, Vol. (7), No. (2), Part (2): 916-943
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.3.47

r
EWI Journal of Business Economics for Applied Researc
SR~ ittt | i Gl J b | it D el | k)
ISSN 2709-6475 - E-ISSN 3079-8167

Eilalnidl &l

aanhill digaull dine

Artificial Intelligence and Its Role in Formulating Competitive
Strategies
An Analytical Study of the Opinions of a Sample of Public and
Private University Academic Sataff Specializing in Information
Technology in Erbil, Kurdistan Region\ Iraq”
Farhad Mohammed Hassan'”, Abdulkhaleq Nader Qader®
Erbil polytechnic University), Erbil Technical Administrative College'®

(1) Shaglawafarhd@yahoo.com (2) abdulkhalgnadr@epu.edu.iq

Key words:

Artificial Intelligence, Competitive
Strategies, Competitive Advantage,
Strategic Planning, Data Analysis,

Information  Technology, Higher
Education Institutions, Erbil,
Kurdistan Region.

ARTICLE INFO

Article history:

Received 14 Jul. 2025
Accepted 29 Jul. 2025
Avaliabble online 31 Dec. 2025

© 2025 THE AUTHOR(S). THIS IS AN
OPEN ACCESS ARTICLE DISTRIBUTED
UNDER THE TERMS OF THE
CREATIVE COMMONS ATTRIBUTION
LICENSE (CC BY 4.0).

https://creativecommons.org/licenses/by/4.0/

(©MOoM

*Corresponding author:
Farhad Mohammed Hassan
Erbil polytechnic University

Abstract:

This study explores the role of artificial
intelligence (Al) in formulating competitive
strategies, based on the views of 200 IT
professors from public and private
universities in Erbil, Kurdistan Region,
Irag. Al was examined through expert
systems, intelligent agents, and neural
networks, while competitive strategies were
measured  through  cost  leadership,
diversification, and building layers of
advantages. The study highlights challenges
universities face in adopting Al to improve
strategic decision-making. It assumes Al
has a positive impact on developing
accurate and flexible strategies, especially
in academic environments embracing
technology. A descriptive-analytical method
was used with a questionnaire covering Al
tools, applications, and their strategic
impact. Findings showed statistically
significant differences in AI’s perceived
importance based on academic year and
gender, but not experience. There’s growing
awareness among academics of Al’s role in
data analysis, forecasting, and resource
allocation.  The study  recommends
enhancing Al integration in universities,
expanding  training  programs, and
supporting research that connects Al with
strategic management.

“The research is extracted from a master's thesis of the first researcher.
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ple (b Ady i al g ot Hhi Agay lge JSI G i JSIy sabs skl )

Gk oo L ad Al ady dl ) 4y (Norving & Russell) d o« (1995)

Gaob e Al i o5 ¢ (Scortegagna et al., 2024). Sl 13 LeSliay Sl & el

e glrall () sallay s ¢ SladinV) 3 3eal MR (1o agiin O 5SH0 agd cdaull clll 5 Jadiall

AN il sl gl S el aladialy caled ) (o sdah &5 crdlall 5l il ) ) sall alasinly

cladl DA e cagie Al Jamys palaEY) acliy el ady SISl G WS

by _Siall algall ool (S ol el 5l 43 ) g0 iy () CSaall o IS (A ) (g sy (S
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AR (o ClEMal) ol Woagl 4 s ccmeond ALY 030 S Y s jaall 5 DA
i) alaill Alaad (355 ) S5 A Agleadl o2yl Ala e 8 aadind Y ) s Al
.(Ali, Abdullah, Khattab,2022) dall 5 duasll @A) Jeds Al
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48 | - | 164 | - | 230 45.6 102 g saadl

SPSS- 26 Sbasy) C.ALU.\S\ Gla da e \Al.u:;\ u.u;Ld\ A\J:;\ Cra J.Aa.a.d\
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(Neural Networks) duwasd) ClSAN ) Cia (3) Jo
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SAA Ly | D v L ,)uun e I
4 = 734 000 11.353 828 3.67 X6
3 = 74.0 2000 11.040 897 3.70 X7
5 = 73.0 2000 9.708 954 3.65 X8
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1 - 76.6 2000 12.403 946 3.83 X10
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25 5 7.0 14 18.5 37 49.0 98 23.0 46 X10
1.8 - 9.9 - 19.7 - 50.6 - 18.0 - g sl

SPSS- 26 5baa¥! maliyll cils jaa e aladie YU (sl slae ) (e 3 jdeaal)
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