Journal of Business Economics for Applied Research, Vol. (7), No. (2), Part (1): 416-433
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.3.22

I Journal of Business Economics for Applied Researc

;\F POARICT JOPPURTI (PPT JERPRICE PTEOY
ﬂiﬁ:&hﬂﬁﬁ ISSN 2709-6475 - E-ISSN 3079-8167

Contribution of Marketing Technologies to Enhancing Market
Knowledge
An Analytical Study in Asiacell Mobile Telecommunications
Company in the Northern Region”
Ali Qais Jalal Al-Naimi®”, Jerjes omeer Abbas®®
University of Mosul - Faculty of Management and Economics™®
(1) ali.23bap25@student.uomosul.edu.iq (2) Jerjes_omeer@uomosul.edu.iq

Key words: Abstract:

1 1 The importance of the study lies in its highlighting of
Marketmg technlques, market vital and important topics that revolve around the two

knowledge. variables of the study, namely marketing techniques and
market knowledge, with a scientific methodology, which

makes it an addition to previous studies. The current

A R_T I C_L EINFO study represents an addition to knowing the role of
Article history: marketing techniques in supporting market knowledge
R by understanding the nature of the relationship and the
Received 11 Jun. 2025 impact existing between them. The problem of the study
Accepted 22 Jun. 2025 lies in knowing the market, considering that market

. . knowledge is the most important and prominent resource
Avaliabble online 31 Dec. 2025 for companies seeking continuity and success, through

which competitors can be identified. The study sought to
determine the nature of the statistical significant
relashionship between marketing techniques and market
© 2025 THE AUTHOR(S). THIS IS AN | knowledge, and to determine the forces at the level of
OPEN ACCESS ARTICLE | influence of marketing techniques on market knowledge,

DISTRIBUTED UNDER THE TERMS represented by its dimensions (social networking sites, e-

mail, mobile phone, content marketing) (knowledge of

OF THE CREATIVE COMMONS customers, knowledge of competitors, market research
ATTRIBUTION LICENSE (CC BY 4.0). and development). To achieve the objectives of the

https://creativecommons.org/licenses/by/4. | study, Asiacell was chosen as a study study population,
represented by a number of Asiacell sites in the northern

region (Mosul, Erbil, Dohuk, Sulaymaniyah). The

questionnaire was distributed electronically to a sample
@ @ of employees in the aforementioned sites, and the
sample size was (101). A hypothetical plan was

developed and main hypotheses were formulated to be

* g . tested in Asiacell Communications Services Company.

C_:orrgspondmg aythor' A set of statistical tools and methods were relied upon to
Ali Qais Jalal Al-Naimi process and analyze the data, and the following
University of Mosul programs were used: Excel, SPSS V26, AMOS V24 in

order to reach the study. The study reached a set of
conclusions, the most important of which is, through the
results of the correlation analysis, it was shown that
there is a direct correlation between the variable of
marketing techniques and market knowledge. The
results, through the analysis, show that there is a
deficiency in the company’s focus on the policies and
strategies followed by competitors

“The research is extracted from a master's thesis of the first researcher.
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