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Abstract:

The current study aims to identify the reality of the digital
marketing strategy in the Asiacell Communications
Company, and the extent to which entrepreneurial
leadership, according to the ENTRELEAD scale,
contributes to enhancing it, in an effort to bridge the
knowledge gap between these variables, and to address the
problems and challenges that the company faces, as well as
the complaints and criticisms it is exposed to from its
customers. Regarding its correct application of digital
marketing strategy.

The analytical descriptive approach was adopted in the
study, and its community was represented by individuals
working in the center and branches of the company
(Sulaymaniyah, Erbil and Dohuk) in the Kurdistan Region
of Irag, and their number is approximately (1130)
individuals, and the electronic questionnaire was adopted as
a main tool for collecting information, as it was sent to a
sample A random sample of about (1000) individuals, of
whom (291) questionnaires were returned, and after
conducting examination and verification of the answers,
two of them were excluded, so that the number reached
(289) questionnaires representing their community and
valid for statistical analysis using the two statistical
programs (AMOS-V24, SPSS-V26).

The study concluded with a set of conclusions, most
notably: the existence of statistically significant correlation
and influence relationships between entrepreneurial
leadership and digital marketing strategy with its
dimensions combined and individually at a significant level
(o < 0.05), The study also recommended the need to
strengthen the dimensions of entrepreneurial leadership in
the company under study, which will contribute
significantly. In promoting the successful of the digital
marketing strategy adopted by the company.

*The research is extracted from a doctoral dissertation of the first researcher.
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Entrepreneurial leadership: developing and measuring a cross-cultural
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