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Abstract:

This research aims to know proactive work behavior
and its role in achieving strategic agility for a sample
of workers in the Water Resources Directorate in
eastern Anbar. To achieve the research objectives, a
hypothetical model was formulated consisting of two
main variables. The independent variable represents
proactive work behavior through four dimensions,
which are (voice behavior , individual innovation,
assuming responsibility, and preventing problems),
and the dependent variable is strategic agility, which
consists of three dimensions (strategic sensitivity,
collective commitment, and resource fluidity). A set
of hypotheses were devised and built, including
hypotheses for correlation and hypotheses for
influence. This research relied on the descriptive
analytical method, and the researchers used the
questionnaire form as a basic tool for collecting
research data. (100) questionnaires suitable for
analysis were analyzed and distributed among
employees of the organization under investigation,
in addition to conducting personal interviews to
clarify the topic and paragraphs of the questionnaire
form. The data was analyzed and tested. Hypotheses
using appropriate statistical tools through the use of
statistical analysis programs (Spss v. 28 and Amos v.
26). The research reached a set of conclusions, the
most important of which was that employing
proactive work behavior in the organization under
study contributes significantly to influencing
strategic agility. Based on the conclusions, a set of
recommendations was developed, the most
important of which was the necessity of working to
exploit the interconnected relationship between
proactive work behavior and strategic agility in a
way that contributes to enhancing the current
performance of the organization under study, given
the impact that the dimensions of proactive work
behavior have in enhancing strategic agility.

“The research is extracted from a master's thesis of the first researcher.
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