Journal of Business Economics for Applied Research, Vol. (7), No. (1), Part (1): 170-183
Doi: https://dx.doi.org/10.37940/BEJAR.2025.2.1.9

4

SR uiidail] cipaudl Joos ¥ cilisbail dao
ISSN 2709-6475

r_nu:h:u.al clan

aanhill digaull dine

r.WI Journal of Business Economics for Applied Research

Some variables of marketing environment and its impact on Small

emerging projects

An exploratory study for the opinions of a productive families

sample in the city Mosul
Lecturer: Shaima Nadhim Hamdoon

Marketing Management Dept. - Administration and Economics College -

University of Mosul
shaima_nazem@uomosul.edu.iq

Key words:

Marketing Environment Variables,
Small Emerging Projects.

ARTICLE INFO

Article history:

Received 23 Jan. 2025
Accepted 08 Feb. 2025

Avaliabble online | 30 Jun. 2025

© 2025 THE AUTHOR(S). THIS IS AN
OPEN ACCESS ARTICLE DISTRIBUTED
UNDER THE TERMS OF THE CREATIVE
COMMONS ATTRIBUTION LICENSE (CC
BY 4.0).
https://creativecommons.org/licenses/by/4.0/

(©MOoM

*Corresponding author:
Shaima Nadhim Hamdoon
University of Mosul

Abstract:

The current research aims to demonstrate
the impact of some variables of the
marketing  environment on  small
emerging projects carried out by a number
of productive families in the city of
Mosul. The marketing environment with
its various variables is of great importance
in the success of projects, whether
commercial, industrial or service, and the
producer and marketer must take it into
account and not ignore it, as the
marketing environment is characterized
by instability and a high degree of
uncertainty in  light of current
developments and competition in the
markets. A main hypothesis was
formulated, which is "There is a
significant impact of some variables of
the marketing environment on small
emerging projects." The researcher used
the descriptive analytical approach by
randomly  selecting a number of
productive families, which were (65)
productive families working in various
small emerging projects in the city of
Mosul. The research reached a number of
conclusions, the most important of which
were: that the variables of the external
environment have a great impact on the
success of small emerging projects,
especially economic and competitive
ones. Based on the conclusions, a number
of proposals and implementation
mechanisms were formulated.
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