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Abstract:

The current research was based on a basic
objective that revolves around the
possibility of achieving strategic success
in  private  universities/colleges in
Baghdad Governorate through the
application of the Innovation approach.
This objective was determined by a basic
problem, which is:

What is the role of the Innovation
approach in achieving strategic success in
private universities/colleges in Baghdad
Governorate? ~ The  research  was
implemented in a number of private
universities/colleges in Baghdad,
numbering (18) universities/colleges. The
research community consisted of heads of
scientific departments, numbering (294)
heads of departments, and the sample size
was (168) individuals. The researchers
used the descriptive analytical approach,
and the data obtained were analyzed using
(measures of central tendency and
measures of dispersion) (SPSS v.16) and
(Amos) programs. The researchers
concluded with a set of results, the most
important of which was the existence of a
significant effect of the wvariable of
Innovation orientation in its dimensions
on strategic success in its dimensions in
private universities/colleges in Baghdad
Governorate.

"The research is extracted from a master's thesis of the first researcher.
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