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Abstract:

The research aims to study the effect of
psychological empowerment in adopting
augmented reality technology for
individuals working in the banking
sector to raise  awareness  of
cybersecurity, and  since  most
organizations require dealing with
business using modern technologies
such as augmented reality technology, to
reduce cyber-attacks, the research
adopted a descriptive approach through
a questionnaire form and was conducted.
Obtaining  (303) answers  from
individuals working in both government
and private banks in the northern region
(Mosul - Kirkuk - Tikrit), and using
statistical programming (SPSS V.24),
where the research concluded that
psychological empowerment has a
positive role in adopting augmented
reality technology for cybersecurity
awareness.

"The research is extracted from a master's thesis of the first researcher.
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