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Abstract:

Creative goods exports play an important
role in promoting economic integration,
growth and economic development, and
contribute to providing added value and
adequate financing for the economic
development process. Advanced
economies contribute to the exports of
these goods as they enjoy their own
advantages such as the abundance of
capital, highly skilled and experienced
labor, and modern technology. The
research deals with exports of creative
goods (technologically advanced) in
economic  development in selected
advanced countries (the United States of
America, Japan, Germany, France, and
the United Kingdom) during the period
(2007-2022) by using (panel data). The
research aims to measure and analyze the
impact of exports of advanced technology
goods on economic development through
its indicator (Gross Domestic Product).
The research concluded that in the short
term in the selected countries there is a
positive moral effect of exports of
creative goods on the GDP, and that an
increase of one unit leads to an increase in
the GDP by (0.18%) at a significance
level of (1%). The results also showed in
the long term that there is a positive moral
effect of exports of creative goods on the
gross domestic product, and that an
increase of one unit leads to an increase in
the gross domestic product by (0.693%) at
a significance level of (1%).
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2022 plal) (B andi )l € 2007 plall (B 4S5 eV Basiall Y Sl (B Y 52 ¢ sale (240506
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Ll Glaxall 5 @l il Leli 4 SV e e il paball @3S 55 (19%0.56 ) S e
Laatidl) alud) @l jala caly sasidl) ASlaall 8 Wb ¢ Ay peadl il 5315 5o 5 Ll
Osile (72663.09) 2022 aladl & i ) ¢ 2007 pladl & Y 50 o ke (68857.35)
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3aaial) ASleal) L b ] R LS, ,aY) basiall Y o) X
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66714.27 | 105238.7 | 179569.6 | 129808.1 166039.8 2010
75783.35 | 111877.6 | 202276.4 | 133086.6 166463.7 2011
73147.76 | 114060.9 | 202764.8 | 129203.4 169065.9 2012
74696.80 | 118708.4 | 209260.6 | 111060.3 169222.4 2013
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72663.09 | 95753.97 | 223370.8 | 83102.74 166435.6 2022
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Gl jala 1 X - (Aadkiall Ly ol iSH <l jalia) W e e i) adad) Jiial) paiall2
el Jlae e Gigaall s oolaill Cun e dglle 28U 3 Ciladie o Lediiall L o g3
Al,eSl 53y dudall ¥y dYaall cilaiialy cogalall 3eals «ssall
2024 ¢ sl Gy Soa¥ ¥l Al dedll Lhe  ume il
https://data.albankaldawli.org
sl JSal 2l y 2 g gadll Apdaly ) Adpual) ¢ Ll

LOG(Y ), = fLOG((x);) + Uy, e (D)
s LaaY) 13 lmul s (Levin, Lin & Chu t) JLSa) - ¢ saagh jda jLad) ; GId
@Al allall die Basy Hia Ll Ay Sle e (YY) Lsiddl 8 (At Level) o st
Individual intercept and ) oYl (52 4l &bl xic 5 ¢( Individual intercept)
Js¥ Gl die Ll ¢ (X) (s sianal) b oSl 438 Jiiad) el Wl g oSls s (trends
GUAl die B jEhua (g) Al Aiiall Al @l patiall aaes U8 ¢ (At First Difference)
olai¥l 5 (g2 il adaldll 2ie 4 ¢( Individual mtercept) 28l Al die o) g JY)
. ( Individual intercept and trends )

Baagll Jda LAl (3) Jy

panel unit root test = = CEVIEI &.ChUt.
Individual intercept Individual intercept and trends
t-Statistic Prob. t-Statistic Prob.
Y At Level 2.6714 0.996 -3.4700 0.003
At First Difference 4.35998- 0.000 3.41762- 0.000
% At Level -6.47282 0.000 -3.91781 0.000
At First Difference 0.000 -7.685 0.000 -7.881

(EViews.12) toasy! gebidl Lo slae YU Ealdl lae) :_jdaall

w33y ¢ il 3 ) b sl Asliall s yall aaatl g seldagy) A o apaa slay

« (Schwarz ) sl Akalke) Jie d20LA) 4liaal) Hulall L (VAR) zkai Sl

JL\M] alii) u\AJJ &M Lgd CJ}MY\ JJJA.I (:\J;A.u\ USAJ c_)u\_ud\ oda C_ﬁ_u ‘_,J\ \Jh;.u\j

C(4) sl Sk (YY) @) el 5 (X)) Jaieall el G 4831l Qs ( Akaike))
el sUa) da 2 (4) o2

VAR Lag Order Selection Criteria

Endogenous variables: LOG(Y) LOG(X)

Sample: 2007 2022

Included observations: 50

Lag LogL LR FPE AIC SC
0 -72.0076 NA 0.066176 2.960303 3.036784
1 115.1943 351.9395 4.35E-05 -4.36777 -4.138328*
2 122.6546 13.42860* 3.79E-05 -4.50618 -4.12378
3 126.8327 7.186389 3.77e-05* -4.513309* -3.97794

(EViews.12) uas ) zelidl e alae YU Gl dlac) ; jhadl)
:(Pedroni Residual Cointegration Test ) & sidall Jal<il) i) slaald
Al Apatill 5 deaiial) adud) @l jobia G o i) JalSall AMe lgal) il (e
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Individual intercept and ) . L) ;) & ekl XS5 ((Individual intercept)
O da¥l Ak ol jide JalS Ao a5 g 2SOl L) dxw (Jleal (e (trends
(%5) Asine (s sinsa i (Jaa¥) Jaall ilill) Lol Lailll 505 e lay) LBy
(5) Jsaadl i«
(Pedroni Test) & jidull Jalsil) JLIa) (5)J g2

Pedroni Residual Cointegration Test

Series: Y X
Alternative hypothesis: common AR coefs. (within-dimension)
Weighted
Statistic Prob. Statistic Prob.
Panel v-Statistic -1.06539 0.8566 -0.84805 0.8018
Panel rho-Statistic -0.225 0.411 -1.21695 0.1118
Panel PP-Statistic -0.87064 0.192 -1.69493 0.0450
Panel ADF-Statistic -0.80907 0.2092 -1.70728 0.0439
Alternative hypothesis: individual AR coefs. (between-dimension)

Statistic Prob.
Group rho-Statistic -0.06484 0.4742
Group PP-Statistic -2.76892 0.0028
Group ADF-Statistic -2.57453 0.0050

(EViews.12) Sbaa¥) malipnll e slaie Y Ealill slac) : jhaal)

s A s Ll

el @l e o)) abudl Gl psleal o e (5 sine 5l 2 5n 5 1da Y Ay gh A8l 1
(%0.693 ) Aty Maa¥! Asall il 50l 3 525 <l Gla s 5 3as g3 834 3 () 5 Sl
(%1) Lt (s s i

:JaY) b _mald d8Mal),2

30 Oy (Ma¥) sl mlll e dela¥) adudl @ jalial can ge 5 sima i) Slllia
S sisa 2ie (%0.180 ) dauiy Jaa¥) sl il 32h ) ) o @lld Gl sasl g sas s
C(%1) Asine

-) = 4ady (%]) 2o Asimay Al Ay i dall Jalsill Jde ek @
@l poba) @ el (& i) e (%33) Al b sl o o S s85 ¢(0.328
o B Baal) (8 Lemaniat ot ¢(laa¥) aall il il il B (Aaelay) oLl
b Ly i (3 ain Al i) o ey 138 JaY) dysh 3505l quasll ) 53 gall Jal
b Clazall BT say Jashall JaY) 8 G ) 5 4%ad ) 2 gad ¢ ,ngg 3.04 N & s
Jas Anday dulatial A ) a5 dae Y] bl &l jabia Jeiall il

2 omalll Ja¥) A aal gl alyl) (5 gla Jo 53

) e elal) Al ¢l palal s g sine Ll 2sa s 1 A paY) Baadiall cLY )|
) Ay (Aaa¥) sl il aab ) () s lld Gld saal g 8as g 830 31 O 5 (Jea¥) sl
(%) sine s sina e (% 0.148
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Oy eal adll il Lo daela¥) ddudl @l jalal o e (5 5ina Sl s ol e
de (%0.060 ) Aoy Jlaa¥l sl &l 3005 ) s b G sas) 5 das g 33l 3
(%1) Aysire (s s

s GJLAA\J\ gjad\ c.su‘ Gl:: 3.,3::\:,1\]\ cluj\ Q\)JLA] 2 g (é}:\a.d JS\ den g :L..,\.'aw\.cb
de (%0.301 ) Aoty Jlaa¥) Asall 3l 3005 ) (o <lld Gl saaly Bas 50 3230
(%1) dsine (s s

Oy ¥l adll mlll e Lol adudl @l jslal an o (5 sina S asay sl B
de (%0.242 ) Aot Jlaa¥! sl 200 3005 ) gas @lld G saal s sas g 333
(%1) Aysire (s s

il Fl e e la¥) aludl Gl olal aage ssiee il 25y sBaaiall dSladll g
) Ay Maa¥) ol gl sl ) gase @D Gl saaly saa s 335N ()5 )
(%1) dsire s siwe e (%0.151

s al) i) g Jyshall Guda¥) @il (6) Jota

Dependent Variable: DLOG(Y) (PMG)

Variable Coefficient Std. Error t-Statistic Prob.*
Sashall Jav
LOG(X) 0.693824 0.164936 4.206616 0.0001
nall) Jay)
COINTEQO1 -0.32888 0.119046 -2.76265 0.0075
DLOG(X) 0.18087 0.041802 4.326808 0.0001
C 2.325248 0.875536 2.6558 0.0100
A (5 inan Sl pall JaY)

Saaial) ¥ ol) 0.14838 0.001437 103.2236 0.0000
Okl 0.060284 0.01982 3.041557 0.0558
Lailal) 0.301767 0.03661 8.242861 0.0037
Leai 8 0.242884 0.021973 11.05393 0.0016

3aaial) A<laall 0.151037 0.017043 8.862155 0.003

(EViews.12) iiasyl gl Jle dlaie YU Ealill dlae] ; jdaal)

sclaliiigy)

Lilal) il g deadiall alud) @l jaba SV 8 53k ) elltia o) il caladl & jeldal | ]
o) gLl Cilas a8 Basiall LY Gl Ll daaiiall L gl €31 il allll jaae SIS
Gl jaball sda 4 OS je gat Jara

asiall LYl sy B lAl Glalll A Jla¥! Jsall &8l 8 salh ) ellia o) 2
A Al 3 DA el Jame A4S 50

AalaBY) Agaiill i 5a g dadfiall adud) Gl jabia g A0yl ADe 25 g sl Quilal) g 3
L Comaiall (83 paieall B2 IS (e

Gl Gl patia G Ja¥l Al sha o jidia JalSE A dga s o jiiall JalSal el jladl) cuin 4
(%05) A3 si2a (5 sine 2ic

Al aid) 8 (e o) aludl @ jalia) @l e 8 1Y) (e (%33) ais L o L5

807




Journal of Business Economics for Applied Research, Vol. (7), No. (1), Part (2): 794-809
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.2.39

O ine 1385 Ja¥1 sl sl a5 gall Lgmmaal e (Jea¥) el il

L3 el ) 2ol ¢ = 3,04 OF e 2306 T 5t ladl)
i) s dela¥) aull @l jala Jiiwd) il & cilesall 8 0 Joshll JaY)

Jas Luday dlail

G’.’Lﬂ\ e ety CL.J\ Al jabal s g (S5 _):GU Jsay sl puadll JaY) L§'°‘ .6
) Aoy laa ¥l Al i) 50l ) () g5 <l 8 as) 5 3as 53 33l 3 Ol 5 Jaa¥) sl
(Y1) Aisine 55l e (%0.180

Sl Lo lay) alul) @l pslal i se (5 sine S ia o skl da¥) b ol iy T
SVl Aaall zalll 80l ) ) g2 @lld Gl saal g sas g3 3L 31 g aa¥) sl gilal)
(%1) Aasine s sise die (%0.693 ) A

;Ql,.ua‘gﬂ\
Sl acall 585 A (e 2330 cleliall el il guags HISEY1 5 g laY) s | ]
S

el el e 5l ) e sl g Sl Al ) 53 2
L Sy Al Al ) ol gl 5 Alalad) (5 8l o shaig aca 3

o s o LY AT b g ol g 55 Apa ) AL (5 hn s 4

i Jal e gl e AepalSY) Glusall s cfialll 5 dpaalSY) lawsall 338 5
Ala®®y) dpatil) aealdpe ) aludl &l jibia

audl @l paball aca 33l ) (8 A4S Hliall due o) Slatiall (i je 5 Al gall i jlaall 48 6

RSN
:zu:\gﬂ\ J.AL«AAS\

ST Axals ¢ abai® 53 YIS ¢ (2021-2004) 32ell 31 all 8 A LaBY) dail)
gla¥ ddee A1 " 2013-2012: e e lhaall mee e dalu e aaal gl o gliea 2
" SONATRACH- b ol dves gall Als Al 52 A0baBY) dans all o)) pnd e
Dl o glall L Guilall Bals il JLeSinY dadia 5 Sk 3 grase pulae Y] aud
5 Al 5 AabaBY) o slall LS ALE )5 - L s (s2uald daals Jleed 3l panadille

el o slal) pu ] o sle

dclia e Iyl o Al Cile Liall cibabaid) «(2022) Jale mal & e oy 3
30-1,(7)3 ;e steall al 5 Ao slaall 4 jall Alnall el gl il

o Al 5 il il G e (amy T ¢ ptieale Al <2023 canls b ¢ lhls 4
dasls ¢ LBV 5 350Y) A0S ¢ (2020-2004) 32ell G all 3 leal) sl bl

Lﬁdbaﬁ‘é’\ il ‘53 ):U‘}“ﬂ\} Sl yga (2018) ¢ (‘.\.HS QAue el )y Lﬁdl_}ﬂ\ 5
JLAEY\}EJ\J\;J\:’\T}E 3 D\JJZ\SJ :\A}‘)k\ cd\‘)aj\ é\'&)hﬁ:\@ﬁ)\ﬁﬂ@jdg‘)\;ﬂ
S dads/

MY A ¢ ApalaiBy) dgatill Ol jd5e 4 la 58l 548 el ¢ (2015) ¢ pbIS 2l a 20 6
212 2=l d‘g\Y\ Aladll ¢

Ul 5 paall o la¥) LB (e 5 a8l 5 4l )3 ¢(2023) <l ,2eal cpall ¢3e 7
174-114 ,(3)14 Al 5 4 jlaill Sl jall 4pale)

808



Journal of Business Economics for Applied Research, Vol. (7), No. (1), Part (2): 794-809
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.2.39

Akl ¢ G Al g daadae ¢ Agaiill lbaBl ¢ (2017) ¢ alla e aade o E) 8
Lo iy caaille Y

Ooh A ya g BIAN] Adl gall g danl) cibaliaidl ¢ ( 2013) TS W u.ﬂnm.o..: ¢ (;3\5 9
Lo ¢ e ¢ a sl g il g debikall

dniaY) jalal)

1. Creative Economy Outlook, 2024, United Nations.

2. Dong, Biography, and Truong, Headquarters (2020). Determinants
of creative goods exports: evidence from Vietnam. Journal of
Cultural Economics.

3. Lan, L., & Kaufman, J. C. (2012). American and Chinese similarities
and differences in defining and valuing creative products. The
Journal of Creative Behavior,

4. Sanfilippo, E., & Bariletti, A. (2017). At the origin of the notion of
creative goods in economics: Scitovsky and Hawtrey. History of
Economic Thought and Policy: 1, 2017.

5. www.weforum.org World Economic Forum 2016 — All rights

reserved .
sl AN
1. UNCTAD - United Nations Conference on Trade and

Development,2024, https://unctad.org/
2. albankaldawli , 2024, https://data.albankaldawli.org/

809


https://unctad.org/
https://data.albankaldawli.org/

