Journal of Business Economics for Applied Research, Vol. (7), No. (1), Part (1): 688-715
Doi: https://dx.doi.org/10.37940/BEJAR.2025.7.2.34

4

SR uiidail] cipaudl Joos ¥ cilisbail dao
ISSN 2709-6475

r_nu:h:u.al clan

aanhill digaull dine

r.F’I Journal of Business Economics for Applied Research g2\

The quality of tourism services according to the standards of the
British Tourism Institute and its role in attracting customers
A exploratory study of the opinions of a sample of visitors to the
Hammam Al-Alil Resort in Nineveh®
Reem Dargham Abdel Fattah Al-Dabbagh®, Jarjis Omair Abbas®
University of Mosul - College of Administration and Economics®®
(1) reem.23bapl6@student.uomosul.edu.ig (2) jerjes_omeer@uomosul.edu.iq

Key words:

Tourism Services, Quality Of Tourism
Services, Customer Attraction,
Hammam Al Alil Resort.

ARTICLE INFO

Article history:

Received 22 Jun. 2024
Accepted 02 Jul. 2024

Avaliabble online | 30 Jun. 2025

© 2025 THE AUTHOR(S). THIS IS AN
OPEN ACCESS ARTICLE DISTRIBUTED
UNDER THE TERMS OF THE CREATIVE
COMMONS ATTRIBUTION LICENSE (CC
BY 4.0).
https://creativecommons.org/licenses/by/4.0/

(©MOoM

*Corresponding author:
Reem Dargham Abdel Fattah Al-Dabbagh
University of Mosul

Abstract:

The study aimed to know the degree to which
customers evaluate the dimensions of the
quality of tourism services provided by
Hammam Al-Alil Resort in Nineveh. Identify
the degree of relative importance of the quality
of these services. Determining the correlation
and moral impact achieved by the dimensions
of tourism service quality in achieving
customer attraction to visitors of Hammam Al-
Alil Resort in Nineveh. Therefore, our current
study attempts to answer the following
questions: How can tourism services affect
customer attraction? To what extent does the
quality of service contribute to increasing
customer attraction? Our current study reached
a set of conclusions, perhaps the most
prominent of which is: the presence of two
correlations and a direct and significant
influence between the dimensions of the
quality of tourism services and the dimensions
of customer attraction, as indicated by the
value of the correlation coefficient, which
appeared positive, as the study sample was
(105) questionnaire forms. Through the field
visit, it became clear that there was no There
are designated private parking spaces for
tourists or visitors, there are no high-quality
restaurants affiliated with the resort or close to
it, and there are no hotels and rest houses in
the resort for tourists and those coming from
outside the governorate.

“The research is extracted from a master's thesis of the first researcher.
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